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[bookmark: _GoBack]In these studies we are manipulating how people think about God and other supernatural agents and we are interested in measuring the downstream effects of this on prosociality. This is part of a larger multi-site study that is also being conducted with different populations around the world. We predict that priming individuals with different agents who vary on their “moral awareness”, we will see differences in how people choose to allocate money. E.g., we expect high, moralizing gods, to increase prosociality more than a small local supernatural agent would (i.e., ghosts). Similarly, people who see a God as more experiences will be more likely to assign it characteristics like ‘hunger’ than people who see a God as purely agentic. We asked to you participate in the economic game as a way of measuring the consequences of this manipulation. We hypothesis that the people who receive the agent prime will be more to divide the money fairly, and not cheat or steal, than people who receive either the neutral or experience prime. This is a experimental design. Our independent variable is the prime (agent: big god, small god, dog or secular institution). Our dependant variable is the level of fairness, stealing or cheating on the economic game. 

Contact Information
If you have any further questions, please feel free to ask the experimenter or contact Aiyana Willard (aiyana@psych.ubc.ca) or Rita McNamara (ramcnama@psych.ubc.ca) via email. Alternatively, you may contact Prof Joe Henrich (henrich@psych.ubc.ca).

Further Reading
If you’d like to read more about research of this type, we recommend:
Atran, S., & Norenzayan, A. (2004). Religion's evolutionary landscape: counterintuition, committment, compassion, communion. Behavioral and Brain Sciences(27), 713-770.
Gray, H. M., Gray, K., & Wegner, D. M. (2007) Dimensions of Mind Perception. Science, 315, 619.
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